The Story So Far.......
Punjaban
Gurjeet Sapal

of being a family run business made up of a
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unjaban are a family run business who }

produce a variety of Indian cuisine products
from curries to chutneys and more. Established
in 2010, Punjaban based their business model

minimum wage has increased every year
meaning wage costs for the business have too.
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accredited producer who source all their raw
ingredients from BRC accredited suppliers.
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challenges they have faced. quality only available from products made by
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One challenge Punjaban have faced is the .
demand for healthier food products. Punjaban qrow Gurjeet has requested the support from
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business, Gurjeet and the team have been
health conscious product developers and so
none of their products have ever contained any
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becoming the latest trend and so wanted to get
ahead of the curve from day one. Moreover,
the team ensures all their products are gluten
free, dairy free and nut free to cater to a wider
range of dietary requirements. However,

Gurjeet also expressed new ideas are always
welcome and they would appreciate the
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more commercial ready for when business
reaches its next level of growth.
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pressures as they have grown over the years.
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For further information please visit:

www.foodanddrinkforum.co.uk
0115 975 8810
enquiries@foodanddrinkforum.co.uk

THE SCHOOL OF
ARTISAN FOOD
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consumer buying habits he has seen and how
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have increasingly promoted the source of
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customers have become far more interested
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Punjaban have chosen the local farms they
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food start-ups. Punjaban have been
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the past to develop a product for them.
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as they did not want to tarnish the brand or
lose the business from their loyal, independ-
ent customers. Punjaban are proud to supply
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many years to come.




